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Board Election Balloting Goes
Electronic This Year
Up coming elections for the 20152016 Petaluma Area Chamber of
Commerce (PACC) Board of Directors
will be conducted primarily by e-mail
ballots for the first time this year.
After last year’s revision to the PACC
bylaws which required traditional
paper ballots be mailed to members,
e-mail ballots will fly into inboxes
this May.
In urging members to consider
e-mail balloting last year, then PACC
Board President Tony Sarno wrote,
“In our increasingly sophisticated
electronic age, communicating by
e-mail has become not just an

alternative to traditional mail, but the
preferred means of sharing and
disseminating information. There are
some very positive reasons for us to
take this step. The cost of paper and
postage is one. The expenditure of
considerable extra staff time is
another. A third is that it is much
more convenient for members to
simply participate in electronic
voting, and is it expected the member
response in our annual elections
would increase significantly.”
Members may request the
traditional paper ballot , or pick one
up at the chamber office. For more

information on that option call the
Chamber at 762-2785.
Candidates will be announced
first by e-mail, followed by more
information in the May issue of
Petaluma Business. Ballots should be
in by the third week of May. Election
results will also be announced first by
e-mail and then in the June issue of
Petaluma Business.
Through the voting process four
candidates are elected to the 20152018 PACC Board of Directors. Those
elected will serve a three year term.
The full 15-member Board will be
filled out, when the incoming board

president appoints three Chamber
members to one-year terms. Board
officers for the coming Chamber
year will be elected following final
certification of this year’s Board
election.
Members interested in competing
for a board position can call the
Chamber for additional information
on the nominating process. Members
can get their name on the ballot
by a petition that must include
the signatures of three Petaluma
Chamber members in good standing.
The petition is due in April.

Reporting Petaluma’s Economic Profile
An increasing Hispanic population
and a rising median household
income are among the trends expected
to continue in Petaluma through
2019, according to the 2015 Local
Economic Profile for Petaluma issued
by the Sonoma County Economic
Development Board (EDB).
Highlights from the recently
released report, created in partnership
with the Petaluma Area Chamber
of Commerce, the City of Petaluma
and the Sonoma County Workforce
Investment Board (WIB), include:
• A
 seasonally unadjusted unemployment rate in Petaluma in July
2014 of 5.3 percent which is lower
than the county, state and nation

for the same month.
• A
 median household income in
Petaluma that grew to $73,352
between 2000 and 2014 and is
expected to rise to $84,646 by 2019.
• A
 “significant” 8.7 percent decrease
from 2012 to 2013 in the total
number of homes sold.
• A
 n average SAT score for a student
from the Petaluma Joint Union
High School district in the 2012 2013 school year that was “slightly
below the county average and well
above the state average.”
The report also states the population
of Petaluma last year was 59,191
Continued on page 4

Consumer spending in Petaluma according to 2015 Economic Profile.

2

April 2015

Petaluma BUSINESS – A publication of the Petaluma Area Chamber of Commerce

PACC Membership Forum

Petaluma BUSINESS
www.petalumachamber.com

Long Term Care Planning for Now

President
W. Thomas Griffith, CIC, 766-2282
Ramatici Insurance, Inc.
tom@ramaticiins.com

By Art Neibrief, Licensed Agent Specializing in Long Term Care Financing Solutions

Planning for long term care may
not be your ideal picture of keeping
the good times going, but the whole
idea is to take steps now because
unless you’re recovering from an
accident or illness as you read this,
your health is likely better today than
it will be in the future. So, now is the
time that you likely have the most
options.
Start by recognizing that you may
live longer than your parents and
grandparents. Our longevity is due to
early diagnostics, medical treatment
and medicines that did not exist 20
years ago. However, the longer we
live, the greater the chance that at
some point we may require some
care.
According to the U.S. Department
of Health and Human Services, 70%
of Americans who reach 65 will need
long-term care services. If you live to
90 with your independence, what do
you think are the odds you’ll require
some help, at some point?
Former first lady Rosalynn Carter
has said, “There are only four kinds
of people in the world: Those who
have been caregivers, those who are
current caregivers, those who will be
caregivers and those who will need
care.
Dealing with this issue proactively
is difficult. We want to plan properly,
but some of us are emotionally
held back because admitting to the
likelihood of the loss of independence
is daunting and/or we don’t know
how to go about planning for it.

Chamber Committees
Call 762-2785 for more info.

Agri-Business
Call the Chamber for info, 762-2785
Call Ambassadors
Daniel Canales, 707-888-5350
HealthMarkets
Jim Alexander, 762-2818
Financial Consultant

First Vice President
Dan Ancheta*, 781-2207
Bank of Marin
danancheta@bankofmarin.com

Here’s the path I recommend:
First, breathe easy and relax:
There’s a solution to help things
work out well. The key is to get the
information sooner, rather than later.
Second, find an expert:
An
independent, state-licensed insurance
agent who has at least 10 years of
experience in this field, and who
can offer different solutions from an
array of companies. If you feel they
are pressuring you into choosing one
particular solution, then get a second
opinion from another expert; one
who will give you the time and space
you need.
Third, look beyond traditional
long-term care insurance: Although
traditional coverage is the best
solution for many, it is not for
everyone. You might consider a
hybrid solution; an annuity or life
insurance policy with long-term
care riders. Such policies provide
the certainty of a return to a named
beneficiary if care is never needed.
They can sometimes be obtained with
an existing annuity or life insurance
policy on a tax free exchange basis.
Insurance policies, whether traditional or hybrid include care
coordination services, which can
augment your ability to remain in
your own home if care is needed. In
fact, most of the money paid out by
policies is paid to people who are in
care at home.
Fourth, consider a critical illness
plan: Typically suitable for people
who cannot health qualify for a

Business/Education
Dennis Hardle, 763-5348
Hardle and Company
Economic Development
Dan Ancheta, 781-2207
Bank of Marin
Government Affairs
Wayne Leach, (415) 883-9850
CSW/Stuber-Stroeh Engineering Group
Leadership Petaluma Program
Call the Chamber for info, 762-2785

Second Vice President
Todd Mendoza*, 769-4303
Coldwell Banker Residential Brokerage
tmendoza@cbnorcal.com
Treasurer
Elece Hempel*, 765-8488
Petaluma People Services Center
elece@petalumapeople.org
Immediate Past President
Tony Sarno*, 415-785-2789
Cushman & Wakefield of California
tony.sarno@cushwake.com

Art Neibrief

traditional or hybrid LTC policy.
This coverage pays benefits when a
particular illness has been diagnosed,
such as stroke, heart attack, cancer,
Alzheimer’s or others.
For those who can’t health-qualify
for a long-term care or critical illness
solution: Consider other funding
options such as a reverse mortgage. If
one qualifies (age and home equity),
payments can be received each month
and used to help pay for care.
The point is, there’s a solution that’s
right for many different personal or
financial situations. You just need
objective help looking and evaluating.
Since 1998, Art Neibrief has helped
thousands of families protect their
dignity, assets and independence
with insurance plans that include
home care. He has done so as both
an agent and consultant to over
100 financial advisors in the North
Bay and San Francisco. He is a
President’s Circle Member of the
Petaluma Chamber of Commerce.

Petaluma Young
Professionals Network
Ciera Pratt, 559-7588
Petaluma Health Center
First Friday News @ Noon
Call the Chamber for info, 762-2785
Women in Business
Bonnie Koagedal, 480-6224
Homewatch Caregivers

DIRECTORS
Annie Davis, 241-9190
World Centric
annied@worldcentric.org
Katie Kerns Davis*, 321-2574
PG&E
kmkz@pge.com
Noah Jacobson, 595-6555
Jocobson & Breen Wealth Management, LLC
noah@jacobsonbreen.com
Judy James*, 280-5427
Comcast
judy.james@comcast.net
W. Thom Knudson*, 763-1911
Behrens, Nelson & Knudson
wtknudson@bnklaw.net
Michelle Law, 307-6526
TelePacific Communications
mlaw@telepacific.com
Wayne Leach*, 795-4764
CSW/Stuber-Stroeh Engineering Group
waynel@cswst2.com
Richard Marzo*, 763-1515
Lace House Linens
richard@lacehouselinens.com
Shelly Moller, 763-3006
Edward Jones
shelly.moller@edwardjones.com

CHAMBER STAFF
762-2785 • Fax 762-4721
pacc@petalumachamber.com
www.petalumachamber.com
Onita Pellegrini*, CEO
Sue Turek, Bookkeeper
Daniella Ellicott*, Member Services
Sue Lassen, Office Assistant
* Leadership Petaluma Graduates

PETALUMA BUSINESS CREDITS
Published by the Petaluma Area Chamber of
Commerce, 6 Petaluma Blvd. N., Suite A-2
©2015 Petaluma Chamber of Commerce
Marsha Trent
AVM Graphics
Joan Bunn
Marin Sun

Editor & Writer
Design & Production
Photography-Events
Printing

4

April 2015

Petaluma BUSINESS – A publication of the Petaluma Area Chamber of Commerce

Member Forum a New Feature
views for the benefit of all. It could be

editor for print. Monthly deadlines

and

offered as a regular monthly feature

are within the first week of the month

starters

on these pages written by and for

in which the article should appear. If

The idea that the wealth of
knowledge,
interesting

information
conversation

within the Chamber membership
should be shared is what prompts this
new feature in Petaluma Business.

Chamber members.
Submissions by Chamber members
only should be no longer than 300

Member Forum is conceived as

words and may be edited. Articles will

another way for Chamber members

be reviewed and must be approved by

to share their expertise, news and

the Chamber CEO and the newspaper

any time.

Controversial views are welcome,
but will only be printed alongside
those of the opposition and must be
relevant to Petaluma and to business
concerns.

Member Forum doesn’t accept
advertising, but Petaluma Business
depends on it and will certainly
sell you an ad in support of this
feature among others in the paper.

Submit your news or views in
Word document format to Petaluma
Business at petaluma.business@
gmail.com, let’s see where this idea
leads us.

the article is timeless, send it along

New Addition to Local Insurance Agency
Don Ramatici Insurance, Inc.
announced the addition of Jennifer
Lelouarn to the agency Surety
Department.
Lelouarn has years of experience
in contract and commercial bonding.
She previously managed the Surety
Department at InterWest Insurance
Services, Inc. in Chico. She combines

her surety acumen with years of
experience working in county and
legislative branch administration
allowing her to bridge both worlds
seamlessly.
Founded in Petaluma by Don
Ramatici in 1958, Don Ramatici
Insurance, Inc. has been delivering
service to clients both large and

small throughout the North Bay
for over half a century.
They
specialize in surety, commercial,
farm, and worker’s compensation
insurance. With a staff of nearly
40 professionals, they provide the
strength of a national agency with
the care and dependability of a local
agency.

Economic Profile
Continued from page 1

Volunteer
Openings
on County
Boards
Sonoma County Supervisor David
Rabbitt, of Petaluma, is encouraging
interested residents in the Sonoma
County Second District to apply for
current district openings on various
county boards, commissions and
advisory bodies.

and it is expected to rise about 3.36
percent to 61,253 by 2019. Petaluma’s
Hispanic population, however, is
expected to increase by 4.9 percent
by 2019 compared to a 4.7 percent
increase overall in Sonoma County’s
Hispanic population.

There are 75 Sonoma County
advisory bodies dependent on
hundreds of volunteers to provide
citizen input into the county
government
decision-making
process, and thereby providing an
invaluable service to the County.

Another trend that the report
predicts will remain consistent into
2019 is the shrinking percentage of
Petaluma households earning less
than $35,000. Coupled with the
increasing proportion of Petaluma
households earning more than
$100,000 will result in more
concentration of households in highincome tiers, according to the report.

A description of the duties and
terms of County Boards and Commissions, as well as an application,
may be found on the county website
at www.sonomacounty.org under the
heading of Your Government.
For any questions, please contact
Andrea Krout, District Director to
Supervisor Rabbitt, at 707/565-2241.
Current Vacancies in the Second
District are:

About 47 percent of Petaluma’s
employed population works in
the service sector that includes
education, health care, tourism and
legal services. The second largest
sector is retail trade.

• A
B 939 Local Task Force – 2
Vacancies, 1 Member, 1 Alternate
• A
lcohol and Drug Problems
Advisory Board – 1 Vacancy

Compared to the national average,
citizens of Petaluma spend more in
housing, pensions, social security
payroll deductions, entertainment,
recreation, travel and education.
For more information about the
report, contact EDB at 585-7170 or
visit www.sonomaedb.org.

• A
 rt Advisory Committee of Sonoma
County -1 Vacancy
• Mental Health Board – 1 Vacancy
• S
onoma County Transportation
Authority
Citizens
Advisory
Committee – 1 Vacancy
An economic data snapshot comparison of Sonoma County cities.
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Petaluma Gap Winegrowers
Seek Official Recognition
Petaluma
Gap
Winegrowers
Alliance (PGWA) submitted a petition
to the Alcohol and Tobacco Tax and
Trade Bureau (TTB) seeking official
recognition for the unique character
and high quality grapes being
grown in the region known as the
Petaluma Gap.
The American Viticultural Area
(AVA) proposed by PGWA would
cover some 200,000 acres in
southern Sonoma and northern
Marin Counties. The Sonoma County
portion would be considered a
sub-region of the current Sonoma
Coast AVA.
Grapes have been farmed in the
Petaluma Gap area for more than
150 years and there are presently
80-plus vineyards comprising more
than 4,000 acres of vines. Primary
varietals grown in the proposed
AVA are pinot noir, chardonnay,
and syrah.
“We began this process two years
ago” says Ana Keller, president of the
Alliance. “We felt that the Sonoma
Coast AVA was too broad and that a
separate Petaluma Gap AVA would
help consumers recognize the special
character of this area. Over the past
two years we began assembling
information outlining why this area
is so special. Along with the cool

climate and morning fog, the daily
afternoon wind roaring into the area
through the Petaluma Gap is really
what defines us. We documented the
data and have now sent our petition
on to the TTB for consideration.”
The Petaluma Gap AVA petition
was put together by the Alliance’s
AVA Committee, chaired by Alliance
vice president, Doug Cover, a
longtime resident and vineyard
owner in Petaluma.
The petition will be put under review
and comments will be accepted by
the TTB regarding the request.
The PGWA is in the planning stages
for an area-wide tasting on August
8, that will feature the efforts of
its members. Only wines produced
with fruit grown within the proposed
AVA’s boundaries will be poured.
Details will be announced as they
develop. Founded in 2005, the PGWA
exists to promote the winegrowers
and vintners within the Petaluma
Gap and increase awareness of the
region’s unique growing conditions.
The group’s membership is made up
of grape growers, wineries, associate
members, and local community
members with a passion for the
region and its wine.

Clover Launches New Line

Plans for 2015 Tourism
Marketing Discussed
Highlights from the recap of 2014 at
the inaugural Sonoma County Wine
and Tourism marketing meeting
included the news that Sonoma
County tourism showed higher than
expected gains last year.
The Wine and Tourism meeting
brought together Sonoma County
Tourism, Sonoma County Vintners,
and Sonoma County Winegrowers to
discuss the tourism marketing.
Plans were made work with the
Super Bowl 50 Host Committee to
plan the events surrounding one of
the biggest annual sporting events.
Sonoma County’s involvement
includes providing wine for host
committee events, reaching out to
visitors and football fans to extend
their stay in Sonoma County,
promoting and educating consumers
on the shared commitment to
sustainability by both the Host
Committee and the region, and
connecting local businesses with
potential customers.

$1.55 billion in destination spending
and adds more than $97.3 million to
government coffers as taxes collected
from visitors.
“Through strategic public relations,
marketing, sales, and advertising
programs, more than 7 million
travelers visited Sonoma County in
2014,” Fischang said. “During that
time, the lodging industry saw a 2
percent increase in occupancy, as
well as an 8 percent raise in average
daily rate.”
Sonoma
County
Vintners
announced the launch of the Sonoma
County Barrel Auction on May 1.
This new initiative is expected to
attract hundreds of members of the
wine trade and media to Sonoma
County while supporting new wine
marketing initiatives.

“We are proud to be involved with
one of the largest sporting events ever
to be held in the Bay Area region,”
said Ken Fischang, president/CEO
of Sonoma County Tourism. “It’s
through our collective marketing
success that we’ve been invited to
‘the big game.’”

Last year Sonoma County
Winegrowers announced an initiative
to make Sonoma County the nation’s
first 100 percent sustainable wine
region by 2019. Since then, 43
percent of the vineyard acres in
Sonoma County have gone through
the sustainability assessment and
33 percent of the vineyards have
taken the next step and are now
certified sustainable under a thirdparty auditor program.

Tourism is one of the largest
industries in Sonoma County,
employing 19,000 people – nearly
one in 10 jobs. It results in more than

Sonoma County Winegrowers also
shared their new 100-year business
plan to preserve agriculture in Sonoma
County well into the 22nd century.

Clover’s best dairy foot forward.”

Petaluma’s Clover Stornetta Farms
launched a new line of premium ice
cream made from fresh organic Clover
milk and cream. With 12 delicious
“Cloture” flavors to choose from,
these finely crafted ice creams debut
in April with an exclusive six month
placement with Whole Foods Market
and select independent retailers.

Partnering with fair trade Organic
TCHO Chocolate in Berkeley, Bear
Republic Brewing Company in
Healdsburg, Charles Chocolates in San
Francisco and others, Clover carefully
hand-sourced select ingredients to
create some “cowlossal” new flavors.

“Giving Whole Foods Market an
exclusive, along with our independent
stores, serves our mission to support
businesses with like-minded philosophies.” Clover president and
CEO Marcus Benedetti said. “Craft
ice cream is booming. The farming
principles behind our nutritious milk
coupled with interesting ice cream
flavors and partnerships will put

Third-generation family-owned
and operated Clover Stornetta Farms
is a Petaluma-based company and
was the first dairy in the United
States to become American Humane
Certified and hold its partnership
of family owned dairy farms to a
higher standard by developing its
own unique North Coast Excellence
Certified program.

The 2015 Petaluma
Economic Report
prepared by
Sonoma County in
co-operation with
PACC and others
shows a gain of
about 6 percent
in taxable sales in
2012, which were
the latest figures
available when
the report went to
press.

Large or Small...to us you
are just right!
Golden Eagle Branch
2 E. Washington Street
707.762.5556

Parkway Plaza Branch
701 Sonoma Mountain Parkway
707.766.1541

Local Bank. Local Lenders
www.exchangebank.com

We have a wide
variety of loan
products available
for a business
your size
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Antique Faire Springs
Forward this Month
Downtown Petaluma’s historic
charm, is the backdrop for the Spring
Antique Faire, which spans Fourth
and Kentucky streets between B
and Washington streets, on April 26
from 8 a.m. to 4 p.m., this daylong celebration of all things antique
follows the Butter and Egg Day
festivities.

Antique Center,” there are a number

The antique faire, organized by the
Petaluma Downtown Association
(PDA), is a biannual to do marking
its 29th year. Just as the April event
marks the beginning of spring, a
September show is always on tap in
the beginning of fall. Collectors of all
persuasions are drawn to the eclectic
variety of items available from over
160 dealers from across the nation.
Treasure hunters find antique wares
that range from flat out oddities to
ephemera, jewelry, kitchen wares,
linens, furniture, books, home décor,
clothing, accessories, rugs and even
fossils. Whether they are looking to
make a grand investment or up-cycle
some shabby chic decor, there is
something for everyone’s budget.

enjoy the Petaluma Mason’s pancake

Dubbed “The Bay Area’s Premier

of antique stores in walking distance
of the Faire, as well as mom and pop
retail shopping, cozy cafes, award
winning dining, live music and
entertainment all situated to make
Petaluma the darling of antique
lovers and collectors.

Those who

come between 6:30-11:30 a.m. can

building’s grand ballroom.   
The

Petaluma

Downtown

Association is a not for profit
organization

dedicated

to

the

betterment of the Petaluma Historic
Central Area.

Their mission is to

promote and enhance downtown’s
position as the city’s retail and
commercial center.

All proceeds

from the event benefit the Petaluma
Downtown Association for future
shows.
please

For more information,
visit

online

at

www.

PetalumaDowntown.com,

find

Petaluma Downtown Association on
Facebook, or give them a call at (707)
762-9348.

A series of free professional

Workshop #4, “How to Build a

development workshops for artists

Strong Portfolio” on April 2 is

and

organizations

led by Cathy Kimball, Executive

continues on April 2 from 5 to 6:30

Director of the San Jose Institute

p.m. in the Wells Fargo Center at 50

of Contemporary Art, and will help

Mark West Springs Road in Santa
Rosa.

seating is limited and will be on a
first come, first served basis. For
more information about registration
and

visual artists learn how to present
their work to attract more attention
and sales.

Although the events are free,

the

upcoming

Petaluma’s residential housing
vacancy has been historically
lower that Sonoma County’s
and is projected to stay that
way into 2017.

breakfast in their historic iron-front

Free Workshop Series
Continues
nonprofit

Petaluma’s median household
income rose between 2000 and
2014 while the percentage of
households earning less than
$35,000 was reduced by about two
percentage points according to the
2015 Petaluma Economic Report.

Workshop #5, “Meet the Funder”
on April 24 will present a panel of
Foundation leaders representing
funders of the arts and creative

workshops,

activities in Sonoma County. It will

contact Nancy Glaze, Sonoma County

be moderated by John McGuirk,

Economic Development Board, 565-

Program Director of the William and

7179 or edb@sonoma-county.org

Flora Hewlett Foundation.

Save the Date for Breakfast
Don’t miss the 4th Annual Petaluma
Campus Building Community Breakfast on June 4 in the Santa Rosa
Junior College (SRJC) Petaluma
Physical Fitness Center.

the Campus Address,” to be presented
by I. Jane Saldana-Talley, Ph.D,
vice president, Petaluma campus.
Featured speaker is Bill White, of
Basin Street Properties.

Presented by the Friends of Petaluma Campus Trust, the event features breakfast and presentations
from 7:30-9a.m. Doors open at 7a.m.

Admission is $40 per person and
table sponsorships are available. To
register, go to www.santarosa.edu/
foundation; under Register click
on “4th Annual Petaluma Campus
Building Community Breakfast.” For
more information, call 778-3927.

Opening remarks by Frank Chong,
Ph.D, superintendent/president of
SRJC, will be followed by the “State of

Parade Steps Off at Noon
The 2015 Petaluma Butter and Egg
Days parade showcasing Petaluma as
a place where businesses grow and
prosper steps off at noon on April
25 in historic downtown, but the
planning and preparations start this
month for local businesses that want
to take part.
The “Petaluma Fertile Ground,”
parade theme celebrates local
activities from dairy and poultry
industries to arts and entertainment
and marks Petaluma as a creative
environment for building and
enjoying the good life, according to
Marie McCusker, executive director of
the Petaluma Downtown Association
(PDA) which produces the parade.
This year’s Butter & Egg Days event
will again be presented by Petaluma

Poultry’s Rocky & Rosie, the event’s
premier sponsor. Bank of Marin is
the presenting sponsor of the main
Parade. Clover Stornetta Farms will
return to lead the Clover Kids’ Parade,
which precedes the main parade with
a procession of preschoolers and
primary grade youngsters and their
families.
McCusker said the cost of putting
on the parade is over $100,000. “We
don’t receive any funding from the
city so generating sponsorships is
essential if this precious community
event is to continue.” Even though
the deadline for major recognition is
past, anyone interested in sponsorship
and donation opportunities can still
take part by contacting the PDA at
762-9348.
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2015 Citizen of the Year Libby FitzGerald
John Burns, Argus
Courier, looks on
as Onita Pellegrini,
PACC, and Libby
FitzGerald hug after
the announcement
of Fitzgerald’s
award at the 2015
Community Awards
of Excellence.

Onita Pellegrini,
PACC, and John
Burns, Argus
Courier, look on as
Libby FitzGerald
addresses the
audience at the
2015 Community
Awards of
Excellence.
PHOTOS: Scott Manchester, the Petaluma Argus-Courier

10

April 2015

Petaluma BUSINESS – A publication of the Petaluma Area Chamber of Commerce

Members – More info at www.petalumachamber.com
New Members This Month
CrossFit Sav-Up
Dave Turner
1075 Lakeville Street
Petaluma, CA 94952
Design Dental Smiles
Majid Wahedi DDS
1456 Professional Drive, Suite 401
Petaluma, CA 94952
Interiors Incorporated
Allison Lazarus
1325 N Dutton Avenue
Santa Rosa, CA 95401

Magid Stroud, Accountancy Corp,
APC.
O Olive Oil, Inc.
Petaluma Orthodonitcs
Dr. Woo & Dr. DeBerardinis
Pongo’s Kitchen & Tap
Sonoma Coast Spirits
Sunny Hills Services
Top Speed Data Communications
Velasco’s North of the Border
WORK Petaluma

Long-Time Members

Linda Buffo, Realtor
Linda Buffo
165 1st Street
Petaluma, CA 94952

Renewing Members
Active Sports Club
Anne Gealta - AG & Company Real
Estate
Blood Centers of the Pacific
Cattlemens Restaurant
Cellular World
Constant Contact Email Marketing
Crown and Shield Exterminators
Digilock Security People, Inc.
Hain Celestial Group dba
Spectrum Organic Products
Kelly Moore Paint Company
Learning RX
MABERME

Mary’s Pizza Shack, 31 Years
Jack Perry
Edward Jones Investment Mary Gernetzke, 30 Years
Mary Gernetzke
Petaluma Post-Acute Rehab,
29 Years
Sally Shawler
Gallery One-Contemporary Art,
27 Years
Michael Gonzalez
Angelo’s Meats/Italian Taste,
27 Years
Angelo Ibleto
Stewart Marine & RV, 25 Years
Duffy Stewart
Petaluma Museum Association,
22 Years
Faith Ross
Carousel Fund, 22 Years
Arnie Cohen

Platinum Members

Peace Officers Association of
Petaluma, 20 Years
Tamara Shoemaker
Petaluma Yacht Club, 19 Years
Martin Little
Lucchesi’s Deli Inc., 18 Years
Paul Lucchesi
Hover Insurance Services, Inc.,
17 Years
David Hover
New Life Christian Fellowship,
17 Years
Ron Hunt
Jim Alexander Financial
Consultant, 16 Years
Jim Alexander
East Petaluma Animal Hospital,
15 Years
Dr. Dave Rupiper

Petaluma Self Storage, 15 Years
Dianne Stebler
Benevolent & Protective Order of
Elks, 14 Years
Barbara Galbarith
P.O.S.T. - Wellness by Design,
12 Years
Mitchell Kauk
A.E.Z.R. Pet Hospital, 12 Years
Emilio Zamora
Petaluma Golf & Country Club,
11 Years
Christopher Gay
North Bay Association of Realtors,
11 Years
Kathy Hayes

Benefits of Being a PACC Member
1. You meet plenty of potential customers through the Chamber’s
rich variety of programs.
2. Y
 ou pay less at Chamber sponsored events than non-members.
3. You have access to the Chamber conference room for your own
business meetings, including phone, easel, fax & copy machine.
4. You have a presence on the web through the Chamber’s website.
Call 707-762-2785 and become a chamber member today!

Silver Members

Gold Members

Bronze Members

Ryan Mason, Ameriprise Financial • Clark Rosen, Coldwell Banker • Todd Mendoza, Coldwell Banker
CSW/Stuber Stroeh Engineering Group, Inc. • Deer Creek Village • Don Ramatici Insurance • Safeway, Inc.
Sutter Health Novato Community Hospital • Moonware Design • Art Neibrief, ACSIA Partners Insurance Agency, LLC
Nancy Cooley, State Farm Insurance • Wagner Chiropractic • Welcome Wagon

Get Fast Relief for your Back and Neck Pain
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Calendar – April
3	
Government Affairs

15	
Petaluma Young

PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
7:30 – 9:30 A.M.

• WALK-INS WELCOME •

707-773-CARE (2273)
Dr. George W. Wagner Jr., D.C.
620 E. Washington # 206, Petaluma

Professionals Network
Visit www.petalumaypn.com for
details.

7	
Ambassadors
Pongo’s Kitchen & Tap
701 Sonoma Mountain Pkwy.
7:30 A.M.

6:00 – 8:00 P.M.

17	
Government Affairs
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2

7	
Women in Business
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
8:45 – 10:00 A.M.

7:30 – 9:30 A.M.

20	
PACC Board of Directors
PACC Conference Room

8	
Leadership Alumni
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
9:00 – 10:00 A.M.

6 Petaluma Blvd. N., Suite A-2
12:00 – 1:30 P.M.

23	
Economic Development
PACC Conference Room

9	
Business Education
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
4:00 – 5:30 P.M.

14	
Agri-Business

6 Petaluma Blvd. N., Suite A-2
7:30 – 9:30 A.M.

25 34th Annual Butter & Eggs

Sonoma-Marin Farigrounds
Event Center, Administration
Office, 175 Fairgrounds Dr.
12:00 Noon

Day Parade and Festival
Downtown Petaluma
Parade starts at noon.
10:00 A.M. - 5:00 P.M.

Looking Forward to May
1 First Friday News @ Noon at Rooster Run
The Sonoma Small Business Development Center offers no-cost,
confidential usiness advising and low-cost workshops to existing and
start-up small business owners. Short-term seminars cover topics such as:
• Business Start-up
• Business Planning
• Marketing and Promotion
• Financial management and funding options
• Effective web design and more
To register for services go to www.sonomasbdc.org For information on
upcoming workshops, call (707) 595-0060.

21 Business After Hours - Springfield Place
25 Memorial Day Holiday - PACC Office Closed
To check our on line calendar, click on Events on the bottom menu bar,
www.petalumachamber.com. You can RSVP and pay there, too.

Petaluma Business ads are sales boosters!
An economic way to reach more than 700 businesses monthly.
Call the Chamber, 762-2785 for specifics & rates.

Celebrate Spring
with our refreshing
iced teas,
cold brewed coffee
& iced espresso drinks!

Weekdays from 7:30 to 5:30
Saturdays from 8:00 to 4:00

Petaluma Coffee & Tea
212 2nd St., near the Theater District • 763-2727

Marketing materials behind the times?

Contact Ann today
to get your message
across loud and clear.

707. 773.1168
In Petaluma since 1996

ann@avmgraphics.com
www.avmgraphics.com

